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• Vaping among college students has increased 
from 11.3% in 2017 to 21.2% in 2018 3

• The Centers for Disease Control and Prevention 
reported 2,807 hospitalized e-cigarette, or vaping, 
product use-associated lung injury (EVALI) cases 
and 68 confirmed deaths throughout the U.S and 
its territories 1

• Prior studies have found a .3-percentage-point 
reduction in smoking prevalence by either 
exposing the population to televised antismoking 
ads 4

• There has been limited research on the effect of 
mass media campaigns on the prevalence of vape 
use 2

• To fill in the gaps and find clarity on whether the 
increase in images online through Instagram posts 
and media campaigns have decreased the 
prevalence of vape use among college students

• To analyze the relationship between the awareness 
of mass media campaigns on vaping related 
illnesses and the perceived use of vaping products 
among college students.

• Organizations releasing mass media campaigns 
should consider depicting real EVALI cases in 
order to increase awareness among college 
students.

• Alternative interventions to mass media 
campaigns should be considered in order to 
effectively lower the vape use prevalence among 
young adults and college students.

• College students exposed to media campaigns on 
vape related illnesses perceive an increase in vape 
use among peers. 

• There is not enough evidence to show that these 
campaigns are effecting vaping trends.

• Instagram images have higher exposure. 

• Images showing real EVALI cases are the most 
effective at increasing awareness.
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• We conducted a descriptive study by sending an 
anonymous survey to college students aged 17 to 
28 years.

• The survey consisted of 12 questions measuring 
exposure to three mass media campaigns on vape-
related illnesses and their perception of vape-use 
trends. 

• The data was collected mid-April to mid-May in 
2020. Data was collected from 69 participants to 
determine the association between the outcome 
and exposure.

• The data was analyzed to examine the trends in 
exposure to the three mass media campaigns, 
perceived trends among those exposed, and the 
relationship between exposure and perceived 
trends.
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There was no significant association 
between exposure to mass media 
campaigns and perceived vaping trends 
(p>.05). 
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